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We are a private,
independent
and non-profit
association




280 of the city's leading
companies, research cenfers, entrepreneurs, business
schools, universities and cultural institutions.

+960 professionals
aiming fo make Barcelona one of the world's
best cities for impactful falent and economic activity.
Focused on providing strategic solutions,
execufing projects to “make it happen”, and engaging
members in activities for Barcelona.

+ 120 members living and working aboard.

15% of international members
that have chosen Barcelona as a city to live and work in.

Average age: 48 years old.



Our mission

We want to make Barcelona
one of the world’s best cities for
impactful talent and economic activity

Our vision

We envision Barcelona as a cosmopolitan,
inclusive, diverse, prosperous, sustainable
and responsible city.



Main objectives

Generate, attract
and retain impactful talent

Our values

- Independent and civic voice
- Social responsability

- Cross-sector collaboration

- Focus on gefting things done

Make it happen!



How
we work

1
Think Tank

Barcelona Global is a platform for strategic,
independent and multisectoral thinking that
analyses distinct solutions and proposes the most
efficient approaches to the challenges that the city
of Barcelona faces. This analysis is done with the
participation and commitment of its members.

Through Barcelona Global Chapters and Challe-
nges, we generate knowledge and propose solu-
tions to the city challenges in areas such as mobil-
ity, housing, digital twin, taxation, tourism and
higher education. Collaborative work by all mem-
bers also has an impact on the city’s positioning on
issues such as life sciences or climate.

Lastly, Barcelona Global leads different surveys
that collect data to capture the satisfaction of the
international community, such as the Interna-
tional Talent Monitor, and that allow analysing
the economic and social power of sectors as well
as entrepreneurship with the Scale-Up Monitor.

2
Action Tank

Barcelona Global works to improve Barcelona’s
potential and execute projects with a real impact
on the city’s society and economy. The Associ-
ation also acts as an action platform, selecting
strategic projects and executing them with the
support of its members.

Part of these projects enhance the collaboration
of key actors in the city and allow promoting pub-
lic-private alliances associated with attracting
investment, promoting culture, science, fourism,
or entrepreneurship. In this context, Barcelona &
Partners, Barcelona Global's investment atfraction
agency, acts as the dedicated interface between
international investors and the city's ecosystem,
atfracting investment in frontier innovation sec-
tors and facilitating the landing of companies and
capital with strategic value for Barcelona.

On the other hand, Barcelona Global acts as a
lobby to promote the attraction of impact talent,
economic activity, the improvement of the brand
and the international projection of Barcelona.
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Engagement

As a platform for mobilization and community
creation, the Association promotes relationship
and mobilization activities for the more than
1.240 members, committed and dispossessed
to dedicate time, resources and contacts to the
projects of Barcelona Global.

Through a bimonthly newslefter, the members
are informed of the news and events that help
Barcelona in terms of talent, economic activity,
culture, science, infrastructure, city, and acitvities
of inferest fo the associates.

Barcelona Global gives voice to its partners
through the publication of articles and interviews
to the media and with its own publications on so-
cial networks, its blog and its website.

Barcelona Global connects partners
through events that allow them to
interact, to know new realities in
Barcelona and to get involved in projects
where their participation is key to
opening the city to international talent.



Focus Areads

Barcelona Global identifies
the most important challenges
for our city, defines the
projects, the strategy and
mobilizes its members to
make things happen.

1.
Leading City

Barcelona Global aims to position Barcelona as
a leading city in competitiveness and sustain-
ability in Europe.

The city stands out for its lifestyle, its ability to at-
tract major sporfing and business events, and its
leadership in urban transformations by adapting
to the challenges of each moment.

2.

Impactful Talent

Barcelona Global works to generate, attract
and retain impactful talent.

Cities today compete for the impactful talent.
Barcelona can improve its conditions as a city to
generate, attract and retain this type of talent. Im-
pactful talent is the new centre of gravity.

3.

Investment Attraction

Barcelona Global aims to make Barcelona one of
the world’s most competitive cities for business.
To boost economic activity and socio-economic
development, Barcelona needs to sustain a healthy
flow of inward investment and compete with tfop
tier global cities. Barcelona & Partners is the for-
eign investment attraction agency of Barcelona
Global, focused on atftracting international compa-
nies and boosting high-impact strategic projects.

4,

Civic Engagement

Barcelona Global members are highly commit-
ted to Barcelona and its future.

Barcelona Global connects and builds relation-
ships and alliances between the professionals
who are a part of the association and promotes
their participation fo city projects.

5.

Communication & Branding
Barcelona Global aims to boost the international
projection of an innovative and sustainable city.
Barcelona Global is a platform that drives
high-impact projects to strengthen the competi-
fiveness and international image of an innovative,
sustainable, and inclusive Barcelona.



Ongoing projects

Barcelona Global Chapters

« Life Sciences. The Chapter is focused in making
the Life Sciences ecosystem more competitive and
more prepared to affract and refain companies,
investors and start-ups of this sector. With the par-
ticipation of 125 professionals. To make Barcelona
the European Life Sciences and Innovation capitall.

 Climate. The aim is to identify and exchange
best practices from companies and institutions
across Greater Barcelona fto detfect, share, and
promote the necessary actions to make Greater
Barcelona more competitive, robust, and antifrag-
ile. With the participation of 117 companies.

« Young. This Chapter is dedicated to the more
than 250 young talent of the association, organ-
izing specific activities to respond to the concerns
of those under 40.

Surveys

« International Talent Monitor. A biennial survey
with 7 editions by Barcelona Global with the sup-
port of Banc Sabadell aimed at understanding
the needs of international professionals that live
and work in Barcelona.

« Scale-Up Monitor. A biennial survey with 4 edi-
tions with the support of CaixaBank DayOne on
the scaleup ecosystem of the city to identify its
strenghts and weaknesses and to kick-off specific
actions to make it one of the top locations in the
world to start and grow a company.

Barcelona Global Challenges

« Barcelona Airport Challenge. Analysis of the
different options for improving airport connec-
tions fo guarantee environmental sustainability
and the competitiveness of the city for the attrac-
tion of impactful talent.

« Challenges, solutions and taxation to generate
afforable housing in the metropolitan region of
Barcelona. Strategic thinking with action-oriented
solutions to improve the housing stock in Barce-
lona and reduce the current gap between supply
and demand, by fiscal measures. Activate the sup-
ply of affordable housing through public-private
collaboration and specific tax incentives.

» Mobility, Barcelona’s tool for achieving sus-
tainable development. Strategic reflection with
14 key concrete proposals for a new sustainable
mobility model for both Barcelona and all the
metropolitan area.

« Digital twin for the Metropolitan region of Bar-
celona. Barcelona Global supports and promotes
the Digital Twin for the Metropolitan Region of
Barcelona, developed by Aretian in collaboration
with I[ESE, NVIDIA and Lenovo and sponsored by
the Torras Family Foundation. The initiative aims to
confribute fo the improvement of urban planning,
the economy, innovation, mobility, and talent at-
fraction through data-driven insights. This tool will
be freely available fo public administrations, and
Barcelona Global acts as a bridge between the in-
stitutions involved and the city’s key stakeholders.



Impactful

Talent

Welcome Talent

« International Welcome Desk. Barcelona Global
has produced a monitoring report on the activity
of the CGU in order to make Barcelona one of
the best cities in the world for the impactful talent
and economic activity. The Barcelona Internation-
al Welcome Desk, together with Ajuntament de
Barcelona helps and streamlines the procedures
for international talent that has decided to live
and work in Barcelona.

« ENGAGE.EU. Barcelona Global participates as
an associate member in the European project
ENGAGE.EU, a university alliance made up of
nine leading universities in the fields of business,
economics, and social sciences, with the aim of
preparing European citizens to face major social
challenges such as digitalization, climate change,
sustainability, aging, and migration.

Enhancing Talent

« UGE Report. Barcelona Global, among universi-
ties, research centers, companies and managed
by Unit for Large Companies and Strategic
Groups (UGE-CE) is spearheading a report to di-
agnose the impact of these administrative dys-
functions on the attraction and retention of infer-
national talent.

» Taxation for talent and entrepreneurship.
Barcelona Global aims fo achieve changes in the
Spanish fax system to become more competitive,
fo promote the creation of businesses and the at-
fraction of international economic projects.



Boost Talent

» Boost new degrees with BEST Foundation.
In collaboration with FemCAT, the BEST Founda-
tion is launching two new advanced excellence
degrees for the industry: a degree in Agri-food
Engineering and Business Management, and d
degree in Telecommunications Technologies and
Business Management. The BEST Foundation also
guarantees the involvement of supporting com-
panies, which contribute funding and provide
real-world professional challenges to enrich the
students’ learning experience.

» Diploma of expert in Healthcare Data Sci-
ence. Barcelona Global, in collaboration with
IL3-University of Barcelona and with the support
of leading companies in the sector, is launching
an 18 ECTS program aimed at fraining profession-
als in data analysis applied to the healthcare field,
with the goal of consolidating Barcelona as the
European capital of health sciences, reinforce the
specialized talent that the biomedical ecosystem
needs, and facilitate the connection between uni-
versity, industry, and innovation.

Empower Young Talent

« Barcelona 2040. The Barcelona 2040 is a lead-
ership and city program for young talent to get to
know Barcelona from all its sectors and develop
future proposals. With 7 editions and more than
210 participants the aim of the program is to
frain and connect the young talent of Barcelona
through visits and conversations with key figures.

« MBA DAY. MBA Day aims to infroduce future
executives of global companies, who are spend-
ing two years studying in Barcelona, to the city’s
industry, science, innovation, healthcare, culture,
and sports sectors. Every year, around 800 stu-
dents from prestigious business schools from Bar-
celona participate in this event where they learn
about the business ecosystem of our city.
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Investment

Attraction

Barcelona & Partners is a private and non-prof-
it investment agency that atffracts international
companies and strategic projects to Barcelona.
It plays a key role in the city’s socio-economic de-
velopment by identifying and promoting high-im-
pact initiatives across essential sectors, strength-
ening Barcelona's position on the global stage.

The agency focuses on five key strategic areas: Life
Sciences, Climate Tech, Advanced Manufacturing,
Interactive Media and Digital Tech - sectors where
Barcelona offers a compelling value proposition.

Throughout 2025, the agency marked its fifth
anniversary with a high-profile event in New
York, including a showcase at Times Square and
meetings with leading American companies and
investors. It opened 2026 with a sold-out deep
tech event in London, bringing fogether global
companies and major investment funds.

Public partners
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Since its creation in 2020, Barcelona & Partners
has supported more than 50 global companies,
with a clear strategy to aftract the world's fast-
est-growing frontier technology firms. The
agency has also played a key role in developing
strategic projects such as the 37th America's
Cup Barcelona 2024, the Ryder Cup and Inno-
FAB (the advanced semiconductor pilof line), as
well as supporting the CERTERA candidacy, a
national consortium for advanced therapies. It
has also helped bring 10 international business
events fo the city.

The agency's impact is tangible: since its
launch, Barcelona & Partners has directly con-
tributed to attracting €2.4 billion in investment
and creating over 4,500 jobs in Barcelona.

Z = barcelona
ZONA FRANCA

om
CBRE CLAIRE JOSTER COMSA
. exea
“eurofirms impact fdferrer
People first The Puig Family for good
indra [l KAO DATA Michael Page
9Sabadell sid / sorigue



Civic

Engagement

Flagship Events

« Hola Barcelona! Cocktail. The Hola Barcelo-
na! Cocktail is the event aimed to welcome the
international falent who have chosen Barcelona
as their place to work and live.

« Sant Jordi. The Sant Jordi Breakfast is an annu-
al gathering to celebrates the Catalan tradition
with members. Held in some of the city's most
iconic venues, promoting culture, solidarity, and
a shared love for books and the city of Barcelona.

« General Assembly. The General Assembly is Bar-
celona Global's annual meeting, held every June,
where members are updated on the association’s
formal governance matters, action plan, and
key activities. The event provides an opportunity
fo review progress, discuss future priorities, and
strengthen engagement within the community.

« Barcelona on the Global Map. Barcelona on
the Global Map is held in December and aims
to connect the International Council members
with the rest of the members, reflect on the year’s
achievements, explore key topics to the city and
celebrate the beginning of the holiday season.

« Cultural & Social Agenda. Numerous activities
are organized with members to promote their vis-
ibility and encourage participation among them.

 Hola Barcelona! Dinners. The Hola Barcelo-
na! Dinners are a series of welcoming gatherings
where local members open the doors of their
homes to international newcomers, and infroduce
them fo Barcelona’s culture, traditions, and way of
life, helping them feel part of the city’s community.

Communication

& Branding

« IN Barcelona and Agenda. Barcelona Glob-
al keeps its members and subscribers informed
through a bimonthly newsletter: covering news
on talent, economy, culture, science, city devel-
opement and highlighting events of interest or-
ganized by members or happening in Barcelona,
reaching more than 3.000 people.

The IN Barcelona is a monthly newsletter where
we inform all our members and subscribers about
the activity of Barcelona Global during the past
month and new events.

« Strengthening Media Relations. Barcelona
Global has maintained regular engagement with
media directors to strengthen relationships and
promote ifs initiaves.

Barcelona Global collaborates with La Vanguar-
dia, El Periddico de Catalunya, and The New Bar-
celona Post to give voice fo its members weekly,
with special focus on the Barcelonians by Choice,
the Chapter Young and the International Council.
The association has shared press releases, re-
ports and hosted events, resulting in over 900
press impacts and mentions.

« Social Media. Barcelona Global has presence
in Instagram, LinkedIn, X and Youtube, with an
overall of 34k followers.

1



Make it happen!

America’s Cup/ Ryder
Cup/ Barcelona
Obertura/ Grand
Départ Tour de France/
GP de F1 de Barcelona
- Catalunya/ Basilica
de la Sagrada Familia/
Museu Carmen
Thyssen Barcelona/
Open Banc Sabadell -
Trofeu Conde de Godo/
150th Pau Casal’s
Anniversary.



Lobby

23 high-level meetings/
Investment attraction in New
York/ Life SciencesEcosystem
with 125 professionals/
Barcelona Airport/ Innofab
Project/ Startup Law/ Certera/
Blue Economy/ Housing
Fiscality/ Tax talent Regulation/
Affordable Housing/ 900 Press
Impacts and mentions/ Engage.
EU/ Global Hub for Higher
Education/ Two new degrees

in collaboration with Fundacié
BEST/ University System Law.



Our budget

2026
IN COME

In euros

==l 2543475 Jf -~

Cuotes Projects Other income
- (Sponsorship
55.6% 431% and donations)
o (o 1%
47.0% Corporate

8.6% Individual

Budget 2026 result: 11.604€



2026
OUT COME .
In euros

Projects
1.118.655 / 44.2%

Human Resources
794.771 / 31.4%

Own Events
]

253.000/10.0%

Administration
I

238.245 [ 9.4%
Miscellaneous
= 96.000/3.8%

Communications

™ 31.200/1.2%



Governing bodies

Assembly. Highest governing body, comprising all members. Meets annually in June.

Supervisory Board. Meets twice a year defining Barcelona Global long-term strategy and informing about.
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Executive Commission. Meets monthly
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Maite Barrera Aurora Caté Joaquim Coello Emilio Cuatrecasas
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Unico Hotels Reig Capital Group Aldea Ventures
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CEO Director of Comunications Projects Director Corporate & Member Executive Assistant
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Alex Hernon Paula Plans Betty Roig Ana Simén Maria Torrent
Projects Coordinator Junior Corporate and Senior Corporate and Finance Controller Digital Communications
Members Relations Member Relations Manager

Barcelona & Partners
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Montse Puig Carolina Angelini Mireia Moisés Laia Comaposada Maxime Noell Gemma Melendo Morgan Eberoni
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Managing Director Director of Special Marketing Manager Senior Investment Manager, Investment Executive Assistant & Director of Investment
Projects and Partnership Manager Promotion & Insights Operation Coordinator Promotion

Development



Individual protector members
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Edgewood Abac Capital Zentinel

Join Barcelona Global

Corporate Members

Corporate Protector Member

Large companies and multinationals, each

of them contributes 10,000 euros per year.
They can appoint 5 individual members and 1
representative belongs to the Supervisory Board.

Corporate Member

Companies and entities from different sectors,

as starfups, cultural institutions, research centers,
business schools, among others. Each contributes
2,000 euros per year and represents all sectors
of Barcelona's economy.

More info

/ \

Ana Esteve Xavier Freixes Samuel Salvador

EAC Productions Aeland Tyrus Capital Martinez

Roeh Law & Tax

José Maria Suris
Kasama PH Advisors

Individual Members

Individual Protector Member

Professionals from all the sectors who each
contributes 1,000 euros per year and receives
greater visibility in return for their economic
commitment.

Individual Member

Professionals with very different profiles:
researchers, architects, lawyers, technology
experts; locals or infernationals; living in
Barcelona or around the world. The individual
members contributes 300 euros per year and
is the association’s membership base and the
source of many of our projects.

Members Under 30, pay 120 euros.
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